HELLO MY NAME IS

I AM A CREATIVE.
LET’S WORK TOGETHER.

EMILY JEAN PASCOE

experience
current
employment

Montclair State University (January 2014) Assistant Professor in Fashion Studies
responsible for courses in apparel construction, product quality and development, and
the social and cultural understanding of clothing. Academic and internship advisor.

design

Terracycle (June 2013 - Freelance) Sustainable fashion designer working with
unconventional pre-consumer materials. Work showcased at an international event.
Pantman Inc. (July 2013 - Dec 2013) Fashion designer for Calvin Klein, Philip Van
Heusen, DKNY, IZOD, and Bass. Managing accounts, approving fabric and garment
samples.
Nike Inc. (June 2012 - April 2013) Sustainable Fashion Designer for a capsule project
testing the MAKING iphone application. LAUNCH 2020 attendee.
Isaac Mizrahi New York (May 2010 - Aug 2010) Production assistant placement in
NYC garment district.

EMILY
JEAN PASCOE

e.j.pascoe@gmail.com

community
engagement

LCF Widening Participation Unit (Feb 2012 - April 2013) Student ambassador,
implemented fashion projects with the East London community.
URI Textiles, Fashion Merchandising and Design Dept. (Jan 2010 - Dec 2010) Assistant,
graded exams, gave department tours, and provided academic advising.

609.618.9828
www.linkedin.com/ejpascoe

URI 101 Mentor Program (Fall 2008 / Fall 2010) Mentored classes of 30 students during
their first semester of college.

education

London College of Fashion
M.A. Fashion and the Environment
University of Rhode Island
B.S. Textiles, Fashion Merchandising and Design, Summa Cum Laude with Honors

awards

skills

2013 University of the Arts London Sustainability Award
2011 TFMD Spring Splash Most Innovative Award
2010 Robert Rainville Leadership Award Nominee
ATCC New England Regional Scholarship
2009 TFMD Spring Splash Scholarship
2008 TFMD Fashion Design Honorable Mention
Sustainability, Draping, Patternmaking, Sewing, Sketching, Mood Boards, Retail,
Micrsoft Office and Outlook, Adobe Illustrator, Social Media and Networking

Can we change the way people go to the bathroom?

How do you present yourself?

Re-Presentation
Sustainable Design for the Self

The plight to present the self, our identities, accurately is a part of
the human condition. We are expressive.
Although the self is intangible, there will always be the desire to
re-present it as authentically as possible. Fashion, an artifact that
can only function in respect to the body, is a key format used to
visually communicate the human identity.
Humans change, sometimes drastically, and the brevity and variety
of fashion items supports our endeavor to become whoever we
want. It is our best tool for change.
This quality is one of the reasons we perpetually engage with
clothing. We purchase to fulfill our need for expression.
Is there a way to design for this type of engagement?
If so, could it curb our need to consume?

Research

What does a garment’s visible wear tell us about the user?

A glimpse into the studio...

Anatomy based design

RE-Presentation

RE-Presentation
You cannot curb the need to express identity, nor will you ever be able to
fully understand the rate at which it changes. The one certainty is that
humans develop both at a dynamic and nearly static rate. Our identities
are a formation of all of our previous experiences, ingrained morals, values
and even our stride – they also change with each new workplace, and
every new encounter.
In my efforts to understand expression, a constant was revealed. The body
is a platform for all of our interactions.
Perhaps it is designs that wear with the user – with each new experience,
or repetitive ones – that most accurately represents the wearer?
Reflecting this concept garments in my capsule collection were designed
to highlight the natural breaks of the body. Garments were also designed
as a part of a closed loop system, representing quick changes in the self, or
as a part of a biodegradable system, reflecting the long term progression
of our identities.

Can you design desirability?

That Obscure Object of Desire
Desgining desirability

Can you design a pair of shoes that is so desirable it curbs product
addiction?
This proposal, set by Professor Helen Storey, required a set of skills
disconnected from my previous work. In order to grasp the topic I
found myself dissecting footwear components, blind-folding
volunteers, and speaking to addiction counselors.
I was curious, by breaking down the physical product can you
understand the emotional repercussions it has on its wearer?

Research
Blind Shoe Trials

Would you rather wear the world’s most desirable pair of shoes or a pair of shoes that makes
you feel desirable?
Five women ages 25 - 35 were blindfolded and asked to try on shoes that raised their height
from 1/2” to 5”. Video recordings were made to study how their physical mannerisms changed
with each ½” increase. Participants were asked a series of questions regarding hypothetical
social situations, and about their memories associated with that particular style of footwear.
Notes were also made on the participant’s reaction to arch shape, material, toe width,
suspected color and other design components.

Research
Research from the video trial was
used to construct prototypes to
further examine the limits of footwear design.
It was found that 3.75” was the ideal
height for a woman to feel desirable,
without feeling vulnerable.
The experiments pushed to find a
design that used the least amount of
material, without losing physical
support or compromising the input
gained from the blind trials.

Design Tool
This ‘concept-design’ model was made to test
weight distribution and foot pressure.
More importantly this tool is intended to
provoke a designer to consider the amount
of material needed for a product. If a
designer can make a product that taps into
the user’s emotions, with limited physical
components, then the product will ultimately
be more sustainable.

Designing Desire (Sustainably)
Height:
3.75” The average height associated with a “date night”
Color:
The color red is most often linked to desire; however black footwear was the user’s suspected color for their favored trial shoes.
Heel:
A wide heel increases stability. The physical reaction (better posture) creates an emotional response (confidence).
Soul Shape:
By curving the soul upwards at the toe the wearer is able to roll into their step and maintain their balance at higher heights.
Materials:
Biodegradable vegetable tanned leather, and FSC wood.
Design:
A limited material design can facilitate the feeling of desire with less environmental impact.

Can you remake making?

Making

A NIKE and LCF sustainable design incubator.

Nike proposed a brief to LCF students asking
them to design, develop and make a small
collection or series of outfits, inspired by
an athlete or a team of athletes participating
in the 2014/2016 winter/summer Olympics.
Athletes have many seminal moments during
their Olympic journey and we were asked
to think metaphorically and literally about
the ‘metal stand’. As individuals and a team
we were asked to prototype designs for this
pivotal moment in an athlete’s life.

The one non-negotiable was that we had to
demonstrate our commitment to sustainability
through the design decisions and material
selection we made along the journey. We
were given access to the working prototype
of a digital app, developed by Nike to help us
select the best materials to suit our aesthetic,
performance and sustainability.
The challenge was to explore a collaborative
design process drawing insights from sports
culture and filtering every design decision
through the lens of sustainability.

INSPIRED BY WOMEN

FUNCTION, FORM, FEMININITY

WANTING INSIGHT

DESIGNING WITH FORESIGHT

DISPLAY THE BALANCE
STRENGTH AND BEAUTY

Practical Research
Individually and as a group my team dissected what ‘impact’ meant in
sport. We questioned the impact material had on the environment,
how athletes make an impact on their society, and how an athelete’s
equipment withstands impact. Collectively we explored boxing,
archery, and fencing.

Final Prototype
My personal design was intended to be worn on the medal
stand by the American Gold Metal Heavyweight Champion
Clarissa Shields. The ideal design would be constructed using
a sonic welder, and from Ariaprene, a reusable, compostable
version of neoprene. All closures are self, allowing the
garment to be entirely recycled without disassembly.
Being the first women’s Heavyweight Olympic Champion
creates enough of an impact; what she wears doesn’t need
to.

LAUNCH 2020
LAUNCH is a collective between Nike, NASA, the State
Department, and USAID. A collaborative design was
showcased at the LAUNCH 2020 event at the Nike World
Headquarters in April 2013. As an attendee I worked with
sustainable experts and designers to pinpoint crucial
problems in the fashion industry. MAKING, the materials
iPhone application tested during this project was
launched in June 2013. It is a tool that helps designers
understand the environmental impact of their material
choices.

What is community?

Money for Life

Bella’s Budget Boutique

Students at the Toneybee Hall Community Centre
created an up-cycled fashion show to teach their community how to save money. The students went on to
represent England in the Money for Life competition
and recognition was given by the Duchess of Cornwall
for their work.

St. Joeseph’s Hospice
Bags for Life

Jumble material donated by St. Joseph’s Hospice was
disassembled by the day hospice arts group to be used
by local students participating in a sewing incubator.
Students used the pieces of clothing and notions to
design and make bags. These were sold at the local
markets to raise money for the hospice.

Mimbre

Young Hackney Alter Ego Talent Show

The Mimbre dance group paired up with LCF to create
new dance costumes. On day one dancers were taken
through a crash course in concept development and
created a design brief. On day two students from the
community creatively interpreted this brief. The final
outfits were worn at the Hackney Alter Ego Talent Show
where students saw their hard work on stage.

What is waste?

TerraCycle
International Showpiece

This showpiece is constructed from mail bags and
pre-consumer waste shampoo bottles. The bottles
were die cut, punched, and sewn on by hand. It is
displayed at the client’s international events.

Waste is _____.!?
Fashion Activism Campaign
Waste is Blank is a group project that was created in
effort to break the disconnect between clothing
consumption and environmental degradation. This
global and local a(wear)ness campaign used fashion
activism and social media to connect with people in
26 countries and was exhibited at the Space Gallery in
East London.

Profolio annex: Student work

Fashion Studies

ARTX120: Introduction to Apparel Design
Students in ARTX120 are introduced to the
basics of apparel construction and design.
Throughout the semester students are required
to submit 40 sewing samples, 15 design pages,
and 3 finished articles of clothing. These images
show the progression of a curve seam exercise,
and its application to project work. This student
produces “B” level work, has a sophomore
standing, and had no prior knowledge of apparel construction.
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